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This research was conducted in order to study 1) primary causes of becoming
a professional disc-jockey in Chiang Mai. 2)the entry process to a professional disc-jockey
career. The qualitative research method was used, and consideration was given to the
ways that those disc-jockeys who would become key informants were sejeted.

That was done by checking the document listing the names of all disc-jockeys
in all target units and dividing the samples for this study into different categories. First, the
four groups that started to become disc-jockeys were : a) before 1987; b) between 1987 —
1991; c) between 1992 - 1996, and d) since 1997 . After that, seven person were
randomly seleted from each group.

Then all the 28 disc -~ jockeys had indepth interview using a basic personal
data questionnaire.The data formed a personal database which would be useful for
reviewing and verifying the credibility of the data. The data collected by indepth interview
were then analyzed and compared with related theories.

The results of the research found that there were many causes or factors which
contributed to entry to the disc-jockey profession. They were : (1) individual's perscnality

and possession of outstanding voice and action; (2) aptitudes, interests in music, songs,
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music, songs, language usage, verbal skills and acting; (3) personal values concerning
fame and social participation; (4) respdnse to own likes and interests; (5) social
background and group influences such as having experience in working for school P.A.
system or radio stations of their educational institutes while studying, or in being the MC of
debates, and some used to work in or close to radio broadcasting such as audio-visual or
advertising, the éurrounding environment, knowing people in the radio broadcasting;  (6)
education; it was found that while the level of education did not relate to the choosing of
disc-jockey profession, the majority of disc-jockeys (67%) graduated in the fields related to
Mass Communications and 33 % were people without education in related fields.
Graduates related to the field of Mass Communications had a chance significantly better of
entering the radio-broadcasting circle than graduates of unrelated fields.

It was found thal before becoming professional members they had to receive
professional development first by learning the techniques of broadcasting and programing
, next by getting accustomed to the profession while operating as trainee disc- jockey ; and
finally developing into full-fledged professional disc -- jockeys.

Forthermore, it was found that because of the differences of motivating causes
and social background of disc- jockeys, the format and entry process to this profession
differed and could be categorized into four types as follows: 1) entry by using the
educational background of Mass Communications, 2) entry by not studying in the related
field but by knowing persons in the broadcasting circle and being invited, 3) entry by
winning a radio-broadcasting contest , 4) entry by applying to study in short courses. It was

also found that four categories had differences in time and professional development.





