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The objectives of this research were: 1) to find out personal, economics
and society of customer Telephone Service of Chiangmai telephone administration
office, 2) to investigate the marketing factor of Telephone Organization in Chiangmai
with use in the marketing strategic to have more customer, and 3) to specify the
decision — making process on telephone service selecting of the customers in
Chiangmai to be considered in the marketing strategy development that the Telephone
Organization of Thailand used to attract the customers. The consideration was based
on the marketing factors — the products and services, the price, the location and the
marketing promotion. The random sampling were from 100 telephone service users of
the Telephone Crganization of Thailand in Chiangmai. The tools used in data collecting
was the questicnnaires that had been tested on the reliability and the content validity.

The data collection insirument was questioninaires, which had been tested for content
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validity and reliability. The data was collected in April 2002 and analyzed by using the
Statistic Paékage for the Social Sciences.

The result of the research showed that the majority of the respondents
were male and had average age of 31 years. They had their own business and their
average income was 11,465 baht per month. Their average period of using telephone
was 6.7 years.

For the service users' opinions on the marketing factors of Telephone
Organization of Thailand in Chiangmai used for the marketing strategy in attracting the
customers, it was found that the respondents signified on the location factor at high
level, the service charge in the lower level. It was also found that they signified on the
consideration at high level. From the product, the service and the marketing promotion
factors it was found that the respondents signified on the consideration at middle level.

From the decision — making process in telephone service selecting of the
customers in Chiangmai, it was found that the reason why the respondents decided to
select the telephone service in Chiangmai was to contact in business. For data
searching and service selecting evaluation, the respondents considered from the image,
medern technology and the fame of the organization. For the decision — making on
service selecting, it was found that the respondents applied for the telephone numbers
by themselves at the Telephone Office. The respondents preferred using telephone
service in the daytime from 7 a.m. to 6 p.m. The respondents never used the Stored
Program Control (SPC) according that they preferred only the need of business contact
or personal cornmunication. The extra service was the factor for the telephone service of

the Telephone Organization of Thailand.





