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The research aims at studying the signification of logics of consumption of expositions and
factors affecting logics of consumption of producers. it also aims at examining logics of consumption
of consumers, and factors affecling their logics. Qualitative approach is employed as well as logics
of consumption theory, semiotic theory, advertising design and components theory, and simulacra
theory, for the concepiual framework. Three expositions which are popular among consumers are
chosen, namely, Commart Comtech Thailand'05, Thailand International Motor Expo 2005, and

Furniture World, The research aims at studying through press advertising and exposition media.

The findings of research show that producers signify logics of consumption through press
advertising in verbal forr which are name of exposition, advertising copy, slogan, and in non-verbal
form which are illustration, color, logo of expesition and involving organizations. Also, producers
convey meaning through exposition media which are form and activity of expositions, booklet,
billboard, and press board. The findings also indicate that producers signify the logics of
consurnption mostly on sign value and exchange value respectively depending on the following
factors; objectives, type of product, consumer behavior, concept and budget of expositions. For the
logics of consumption of consumers, it is found that consumers use logics of consumption mostly on
use velue and exchange value respectively depending on type and price of product, and

consumers’ experience toward expaositions.

The findings also imply that expositions become a new media in a consumer society that are
constructed meanings from the set of sign selected by broducers‘ These meanings are constructed
from z combination of real and sign value of expositions which are dssigned to encourage
consumption. As a resuli, the findings reflect expositions as simulacra that are perverting a
distinction between real and what is constructed to be real to break down. This is in accordance with
the producers’ objective o cultivate consumers to use logics of consumption in a hyperreality rather

than in a real world.





