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The objectives of this research were 1o investigate : 1) consumer behavior of using
movie theatres in Chiang Mai province; 2) factors affecting the consumers’ decision on using movie
theatres in Chiang Mai province; and 3) problems which related about using movie theatres in
Chiang Mai province. The data was collected by means of questionnaires from 350 samples of
consumer that used movie theatres in Chiang Mai province, and analyzed by using of the SPSS for
Windows. The research findings were as follows:

Most of the consumers were male, aged 21-40 years, were students, held a bachelor
degree, had a personal-income less than 5,000 Baht per month and had a family-income more than
20,000 Baht.

Most of the consumers watched the movies at the theatres average 1-2 times per
month at Major Cineplex 1-7 on Saturday and chose to watch the movies from aboard (Europe and

America) which were fighting movies with original soundtrack.
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The factors affecting the consumers” decision on using movie theatres in Chiang
Mai province at a high level, which were product, price, place, promotion, people, physical
evidence and presentation, process and reference group. If they were arranged in order by average
score, the first would be the physical, the product and the place consecutively.

The consumers’ overall problems were found to be at a moderate level. The
problems were as follows: the picturcs‘were not clear enough and the sound system was not reality;
the prices of the tickets were too expensive; the movie theatres did not have enough parking lot and
were too far; the sample-movie in the theatres did not have enough details. The ticket-seller did not
want to service and the operators spoke inappropriately and did not give enough information; the
temperature in the theatres was not appropriate and the time-in-queue to buy the tickets was too
long. And if they were arranged in order by the average score the first would be the price problem,

the product problem and the place problem consecutively.





