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The objectives of this study were 1) to study the marketing strategy of
service apartments in Muang District, Chiang Mai Province and 2) to study the problems
of the marketing strategv of service apartments in Muapg District, Chiang Mai Province.

This survey research utilizing a questionnaire for data collection made over
66 service apartments with the monthly rental rate more than 2,500 bath in Muang District,

Chiang Mai Province. The data were analyzed by SPSS/PC'.

The findings were as follow:
There were more female managers than male ones with the ages of 31-
40 years and with bachelor degrees. They have run service apartment business for 8§-11
years with the experience of service apartment management for 4-7 years.
The significance of marketing sirategy were the strategy of the physical

evidence and presentation, place, process, product, personnel, pricc and promotion,

respectively.
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It was found that there was a low level of problems for the marketing
strategy of service apartments.

There were differences in personal factors among employees. They were
different in educational levels. For physical evidence and presentation, they were different
in ages and educational levels but no difference were found in product, price, place,
promotion and process affected by sex, ages, educational levels and experiences in
management.

The result of research hypotheses shows that the marketing strategy has
some differences in terms of product employees and process caused by the duration of
service business but there were not difference caused by the duration of service business

for price, place, promotion, physical evidence and presentation.





