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This study has two main objectives. The first is to study the factors that
influence the decision of consumers to select the goods of retailers which situated in the
departmentstores in Chiangmai. The second is to study consumer's problems in making
decision of consumers to select the goods of retailers which situated in the
departmentstores in Chiangmai.

The data was collected by using Cluster Random Sampling and accidental
Sampling method. There are 2 sampling groups who are consﬁmers selecting goods
from two larée retailer in Chiangmai ; Big-C Super Center and Carrefour Hypermarket.
375 consumers were surveyed, all of which are upward of 15 years old.

The results of this study showed that most consumers are female who are
between 21-25 years old, single, with a Bachelor's Degree, a company officer and who

gets a salary between 5,001 -- 10,000 baht per month.
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Marketing factors that influence the decision of consumers to select the
goods of retailers which situated in the departmentstores in Chiangmai, are as follows in
sequence of importance ; Price factor, the Channel of destribution factor, Other factor, -
Product factor, and Marketing Promotion factor.

Product factors affecting the decision of consumers to select the goods of
retailers most is done according to the needs of the consumer. Price factors affecting
consumers most are resonable and inexpensive price. Channel of distribution factors
affecting consumers most are convenience of transportation. Marketing promotion
factors affecting consumers most are fast services from suppliers. Other factors
affecting consumers most are consumers income.

The consumer's problems in making decision of consumers to select the
goods of retailers which situated in the departmentstores in Chiangmai are as follows :
no enough goods, no goods needed, price changes of goods, narrow areas and no
selling promotion.

The suggestions received from this study are that retailing shops should
provide 1) Good quality, various sizes and brand products 2) Resonable prices 3)-
Setting products areas in same type of products 4) Marketing Promotion Project for
attracting consumers.

The results of the hypothesis about the difference in gender ages and
income affecting the selection to buy goods show that the product factor, price factor,
channel of distribution factor, marketing promotion factor and others factor were not

difference.





