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Independent study in Marketing Factors Affecting Home Buyiiig Decisions of the
Govermnment Pension Fund Member’s in Amphoe Mueang, Changwat Chiang Mai, has the
objective to study the marketing factors affecting home buying decisions of the Government
Pension Fund (GPF) member’s in Amphoe Mueang, Changwat Chiang Mai. There were 1,112
members of the Government Pension Fund who joined the housing loan project of GPF in
Changwat Chiang Mai. The study focused on the marketing mix; product, price, channels of
distribution components and promotion. The data was collected by distributing of questionnaires
to 294 GPF members. The derived data was then analyzed and presented in terms of frequency,
percentage and mean.

The results showed that, in personnel data, those 294 respondents 69.0% werc
female. age range from 31-50 years old, married status, reccived a bachelor degrees or above.
Almost all of them worked in the Ministry of Health , and held government position in level 3-6
with salary under 15,000 baht . The debt per month of respondents got under 5% of salary and
had an extra income about 15,000 baht. The respondents had family’s member of 3-4 persons

and siill lived in the government’s house. When asking about the characteristics of the house

they want to buy 2 stories house and almost all of them need an area of 60-100 sq. wa. ( 1 wa =
2 meters ) and the price of the house according to their needs were in the range of 400,000-
699,999 baht. A high percentange of the respondents wanted house located on the roads to Hang
Dong and Mac Joe.

In marketing factors affecting home buying decisions, the study found that the
marketing factors affecting decision of the respondents was the price and the product in high
level, the channel of distribution and the promotion were affected in median level.

In regards to product, the highest factor was the quality of the house, next were the
standardize materials, the security system, a variety of house models, club house and decoration
outside the house, respectively.

In regards to the price, the highest factor was the term of payment, next was a
suitable interest rate, a suitable price given, the low down-payment and a long time period to the
down-payment, respectively.

In regards to channel of distribution of components, they need for direct contact with
the Government House Bank, convenient in signing agreements, contact by electronic commerce
and the co-ordinator at their own offices, respectively.

In regards to promotion, the after-sale services was needed, bargaining for down-
payment, the grass and trees landscaping, giving electric appliances as promotions and

advertising by leaflet, respectively.



