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TE 158429

The objective of this independent study was to study the effect of service marketing
factor towards entreprencurs of Ban Tawai’s Handicraft Center in using postal service from Hang
dong post office, Chiang Mai province. The data was collected through questionnaire distributed
to 309 entrepreneurs of Ban Tawai’s Handicraft Center, as the sample group. The daia was

analyzed by descriptive statistics using frequency, percentage and mean.

From the data. it was indicated that the respondents were female business owners who
individually owned the business about retail and wholesales interior and decoration products.
They mostly preferred using postal service from Hangdong post office for sending EMS with not
over than 500 baht as its expense. The reason they used the postal service at Hangdong post office

was the location where was nearby their residences or work places.

The results of the study of service marketing factors were as follows. The respondents
werc satisfied at a high level towards product, place, price, psychical evidence and presentation
and people factors. In contrast, they were satisfied at a low level towards process and promotion
factors.

In product factor. the respondents were satisfied at a high level towards the following
three sub-factors: reliable and safety service; and the satisfaction of package style and its service.

In price factor, the respondents were satisfied at a high level towards the foilowing
three sub-factors: reasonable and stable price; cheaper service fee than other private
organizations: and various price rates for each type of service.

In place factor. the responaents wcre satisfied at a high level towards the following

three sub-factors: approachable location of the post office; convenience of location; and

sufficiency cars parking.

In promotion factor, the respondents were satisfied at a high level towards the
following three sub-factors: the postal exhibitions, the continuance of public relation, and

appropriateness and approachability of advertisement.

In people factor, the respondents were satisfied at a high level towards the following
three sub-factors; clear explanation of service process; equality of service, understanding

customers and giving well responses.
In psychical evidence and presentation factor, the respondents were satisfied at a high

level towards the three following sub-factors; appropriate, comfortable and clean building; and

also well attired dressing style of staff.

In process factor, the respondents were satisfied at a high level towards the following

three sub-factors; the reliable process; the continuance of service improvement; and the casy form

documents for customers.





