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The objectives of this research are; to study the format and presentation styles, and the
factors influencing the pattern of Channel 3 news talk programs. In-depth interview, format and
content analyses are used to study 5 news talk programs in 2005-2006. These are Khao Wan Mai,
Chao Wan Mai, Rueng Lao Chao Nee, Tiangwan Tan Hedkarn, and Rueng Den Yen Nee.

The research found that there are 3 periods in the development of Channel 3's news
programs. 1) The early stage during 1970-1985 which Channel 3's news production’w'as' subsumed
under Channel 9. 2) The transition stage during 1986-2002 which Channel 3 produced its own news
program. Actors and actresses were brought in to present news. 3) The stage of news talk format
starting from 2003.

The study found that there are 2 sub-format in Channel 3's news talk program. 1) news
bulletin in the main evening news bulletin which is presented in the formal reading style. 2) news talk
in the morning programs which are presnted in an infotainment and sensationalized tabloid style.

The presentation styles of Channel 3's news talk program can be divided into 3 main
types. 1) News reading in Tiangwan Tan Hedkarn and Rueng Den Yen Nee programs. 2) News
commentary in Khao Wan Mai and Rueng Lao Chao Nee programs. 3) Hybrid style of news reading
and commentary in Chao Wan Mai program. The hosts of these programs have to make their
presentation of news attractive to the audiences. They become celebrity because of their personal
and unique style, coupled with their role as interbreter of news.

The analyses of news content in Channel 3's news talk programs showed that they are
consisted of soft news, hard news, and advertisement. There are more soft news than hard news in
all of the programs. In some programs there are more advertisement than news content.

The factors that influenced the format and the presentation styles of Channel 3's news talk
program are: the station’s policy on news accessibility, market competition, ownership and political
environment.

In summary, the new format and presentation styles of Channel 3's news talk programs
have largely popularized television news, commercialized news production and made news

presenters into news interpreter.





