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The objective of this independent study was to study the marketing factors which
influenced car insurance company selection of car owners in Mueang District, Lampoon. The data
from this study was collected from 321 car owners who had registered and who extended their car
registration at Lampoon Transportation Office. The data was statistically anaiyzed using
frequency, percentage, and arithmetic mean.

It was found from this study that the majority of the respondents were male of 36-50
years old, with their own business or in sale. Most camed between 10,001 to 30,000 baht per
month. Most of the respondents drove pick-up trucks. They were aware of the penalty if they did
not have car insurance. The ratio between the respondents who bought only compulsory car
msurance and those who bought more than compulsory insurance was close. Those who bought
insurance beyond the compulsory requirement bought insurance type 1 the most because they werce
awarc of the importance and benefits of such policy. They thought that his kind of policy reduced
the risks and gave protection to both belongings and pcople.  The insurance company in
accordance with the 1992 decree on the protection of car accident victims in Lampoon that the
respondenis knew the most was Wiriya Insurance Co. Lid. The company which the respondents used the mos
was Naraiszkon Insurance Co. Lid.

The rcsp_Qndcms ranked cvery marketing factors at a high level in the following widor—products,
service process, place, personnel, physical cvidence, promotion, and price.

In products, the sub-factor which averaged at the highest level was company’s name
and reliability.

In service process, the sub-factor which averaged at the highest level was speedy «ale
service.

In place, the sub-factor which averaged at the highest level was convenient location of
company or company’s sale representatives in center of community.,

In personnel, the sub-factor which averaged at the highest level was friendlingss of
personncl.

In physical evidence, the sub-factor which averaged at the highest level was
availability of reliable office.

In promotion, the sub-factor which averaged at the highest level was recommendatio:
from current customers.

In price, the sub-factor which averaged at the highest level was price range.





