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ABSTRACT
159079

The objective of the independent study, “The Marketing Mix FE(E Affecting the
Selection of Car Hire Purchase Credit Service Firms of Customers in Mueang District, Lamphun
Province” was to study the marketing mix factors which affected the selection of car hire
purchase credit service firms of customers in Mueang District, Lamphun Province.
The population was 340 customers in Mueang District of Lamphun Province who had used or
were using car hire purchase credit service. Their age ranged from 20 to 55. The samples were
divided into 4 categories: government and statc enterprise officials, farmers, emplyees of
companies, and entrepreneurs.

The population showed a somewhat equal ratio between men and women. Most
population was between 26-35 years old, married, with average income between 5,000-15,000
Baht/month. Most cars hire purchased were used cars and the customers made their own
decision on the firm they used.

The study found that the marketing mix factors which affected the selection of car hire
purchase credit service firms at the high level were personnel, process of service, product, price,

physical evidence and presentation, and channel distribution, respectively. Promotion affected

the selection at the medium level.
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Regarding personnel, the top three highest factors which atfected the selection of car
hire purchase credit service firms were clear explanation of criteria and quick car price
estimation, appropriate cstimated price and friendly emplyecs, and cmplyee’s ability to cope
with questions.

Regarding process of scrvice, the top three highest factors which affected the selection
of car hire purchase credit service firms were short credit approval time, quick cash, and
uncomplicated criteria and process.

Regarding product, the top three highest factors which affected the selection of car
hire purchase credit service firms were no gaurantee person, immediate transfer of ownership
after all loan was paid , and desired credit amount approved.

Regarding price, the top three highest factors which affected the selection of car
hire purchase credit service firms were low alottment payment, low interest rate, and appropraite
fees.

Regarding physical evidence and presentation, the top three highest factors which
affected the sclection of car hire purchase credit service firms were reliability of company
building, modern office equipment , and tidy office.

Regarding channel of distribution, the top three highest factors which affected the
sclection of car hire purchase credit service firms were allotment payment through banking , firm
was near home or office of customers,and convenient locations of branch throughout the district.

Regarding promotion, the top three highest factors which affected the selection of car
hire purchase credit service firms were discount with advanced credit service closing, discount

with advanced alottment payment, and advertisement and public relations.



