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The purpose of this study was to study the marketing factors affecting buyers’ decision to
purchase products from Boonyasarn factory in Mueang district, Uttaradit province.This study used
the B to B and marketing mix theories. Questionnaires of 150 were used for data collection during
the second quarter of 2006. It is found that most of the respondents are females which is 76
percent . The age between 50 — 59 years is 36.0 percent. Many of them have vocational education
which is 37.3 percent. Salary between 25,001-40,000 bath is 28.0 percent. Percentage of having
side line job is 36.7. Many of them are restaurant which is 35.3 percent. Food cart is 32.0 percent.
They are located in the suburb which is 27.3 percent.

The marketing factors affecting buyers’ decision to purchase products are medium rated
(mean = 3.10). The environmental factors are high rated (mean = 3.59). The individual, cultural

and organization factors are medium rated (mean = 3.23, 2.85 and 2.75, respectively).

The overall of the marketing mix factors affecting buyers’ decision to purchase products
is high rated (mean = 3.58). The product, the price and the place factors are high rated (mean =

4.09, 4.06 and 3.80, respectively). The promotion factors are low rated (mean = 2.39).





