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The Content Analysis of Online Identification

Appealing to the Follower Sharing on Facebook Fanpage

Pattraporn Siripaibool*

Asian Trails Co.,Ltd

*Correspondence: iam.ployiiz@gmail.com

Abstract

The objective to study the behavior, content, and communications approach, form, and manner of how
Facebook fanpages are used to create an identity appealing to followers sharing on facebook fanpages.
Qualitative research included data collection of responses on shared posts by the opinions responses on
share post of followers in ten samples. In all cases, Facebook fanpages did not originate from artist, singer,
actor, celebrity, organization, or brand but from a person or group creating an identity, appealing to followers.
Factors contributing to the exposure of followers were analyzed. According to the collective from 10 facebook
fanpage case studies, provided that the most selection of exposure of individuals by “Media exposure”
Concept by follower is experience and habit, context, attitude and values, need, utility and communication

style respectively.

Keywords: Online identity, Media exposure, Social media, Facebook, Fanpage, Content analysis
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