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Abstract

The purposes of this study is to study the effect of the communication features of personal brand to
Facebook fan page followers on purchase intention on cosmetic products. This research is qualitative
approach research. Researcher collects and analyses In-depth information from interview 5 online beauty
personal brands who have over 5,000 Facebook fan page followers. The results of this study are as follows:
(1) The similarity factor affects imitation. In other words, people conform to the other who share the same
interest. (2) A simple, modern and up to date communication style enables effective communication between
Facebook fan page followers and personal brands and it achieves its purpose. (3) Personal brands motivate
people to imitate them by using the basic needs factor. (4) Communication affects imitation because personal
brand use communication strategy makes Facebook fan page followers feel good and have good attitude
toward personal brand. This good attitude factor causes purchase intention. (5) The result of effective
communication skills and strategy, honesty and ethics, helps Facebook fan page followers have good attitude
toward personal brands and increases the number of ‘like’ on Facebook. (6) The need to improve beauty and
good looks is the motive force for purchase intention. Purchase intention consists of fan page followers’

expectations. They expect good results after using same product as a personal brand.

Keywords: Social network, Facebook fanpage, Identity, Motivation, Purchase intention
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