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Factors Driving Personal Information Disclosure:
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Abstract

Nowadays, smartphones are being used more widely and become a part of our everyday life. Effectively
using smartphones is adopting apps to fulfill user needs. App developers also try to build apps that match
user needs. To provide more personalized services, it is necessary to retrieve users' personal information.
One approach to get user's personal information is using single sign-on. So, we aim to explore factors
affecting the disclosure of personal information through single sign-on, based on the Privacy Calculus theory.
Sample data are collected from online questionnaires. Respondents are users in Thailand who have
smartphones or tablet computers and sign on to access apps by their Facebook accounts once. Results
show that factors influencing the users' decision to disclose personal information through Facebook single
sign on are perceived control over the use of personal data, privacy concern, trust in providers, perceived
risk, monetary benefits, and value of personalization. Factors relating to benefits have more influence on

personal information disclosure than cost factors (users' loss of privacy).

Keywords: Privacy Calculus, Personalization, Perceived Risk, Monetary Benefits, Personal Information

Disclosure
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