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Reading a drug label and leaflet is advantageous to consumers because it can provide
them the effectiveness and safety of medication. However, consumers seldom read a drug label
and leaflet regularly when purchasing or taking a drug. In particular, the adolescents at the ages
that begin to do something by themselves, including drug consumption. It is thus necessary to
find factors involving such reading. The objectives of this study were to identify factors affecting
the reading of consumers. Studied factors included perceived benefits, perceived barriers,
perceived self-efficacy, access to drug label and leaflet, availability of drug label and leaflet, and
personal influence. This cross sectional study was conducted in Chiang Mai during April — August,
2004. The study used students of a high school as the sample (N= 274). Datas were collected by
a questionnaire and analyzed by stepwise multiple regression , valid and reliable.

Results showed that only 6.7% of the sample read a drug label and leaflet regularly.
Factors affecting the reading of subjects were 1) access to drug label and leaflet, 2) perceived
barriers and 3) perceived self-efficacy. These factors explained 27.9% of the variance in reading
a drug label and leaflet. This finding suggested that the low percentage of subjects reading was due to
the less access to reading and the barriers of a drug label and leaflet. To promote consumer’s reading,

more chances to access reading and easy drug label and leaflet to read are needed.





