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This research aims to determine the development approaches and identify principle of the standard format design on
internet for Royal Thai Army.

The research is based on the main idea that good image of the organization derives from its visions. The World
Image Scale Theory was applied to this research. From the aforementioned informétion, the questionnaires concluded which
personalities were prepared and tested with the target groups of 100 subjects. The personality with the highest scores, namely,
the Classic Group, then, was combined with the elements of the website design in the second questionnaire. The
questionnaires were distributed to 30 design specialists; half were specialists in the Royal Thai Army and the rest were
specialists from private design sectors. The researcher analyzed the findings to conclude the approach for designing the
standard format of Internet media of the Royal Thai Army.

It is found that the favorite personality, the Classic Group, is mostly appropriate for the Royal Thai Army with
5 elements of the website design as follows:
1. Two font types should be used with regular, flush left or centered arrangement, DB Fongnam/ bold or JS Mookda (for Thai)
and Sans Serif (for English). The headline should be upper case, 2 columns and contour. The content in Thai should be Tahoma
while the content in English should be Arial, middle size, beginning with an upper case and then Iower'cases.
2. Color scheme should be the monochromatic color scheme and the content should be the same color. The letters and the
background shouid be black or white. The link clicked or being clicked should be the complementary or contradictory color
scheme while the link clicked or not clicked should be the analogdus color scheme.
3. Navigator bar should be positioned either horizontally or vertically. The pictures s;hould be illustrated and should be the
abstract representation. The linkage message should be different colors. The symbol should be the monochromatic color
scheme and positioned on the center or flush Left.
4. llustration should be square shape, realistic and 2 dimension pictures.

5. Lay out of the website should be a vertical position and the menu should be positioned top grid or top and nested left grid.
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