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Title Marketing Strategy Adaptations in Economic
Recession Period of Tourism Free Copy Print Media

Author Miss Nuengruetai Dachkunmak

Degree of Master of Arts in Communications

Advisory Committee Chairperson  Associate Professor Dr. Wittaya Damrongkiattisak

ABSTRACT 242450

The objectives of this qualitative study were to investigate: 1) the adaptation of
marketing strategies during the regressive economy period of free copy printed media for tourism;
and 2) factors related to the adaptation of marketing strategies. Data were obtained by in-depth
interview and related document review. Informants in this study consisted: 1) six executives, edi-
tors or owners of the free printed media in Chiang Mai; 2) six marketing heads or marketing staff;
and 3) six supporters or clients having relationship with free printed media of tourism.

Results of the study on the impacts of the economic recession on the group pub-
lishing free copy printed media for tourism for more than 20,000 copies per lot were as follows:
1) there was a decrease of an income for 10 percent; 2) there was an increase of expenses in the
organization; and 3) sponsors slowed down the contact extension. For those publishing for less
than 20,000 copies, the following strategies were improved: 1) product; 2) work efficiency; 3)
production costs; 4) research on reading behavior; 5) integration of marketing communication;
and 6) networking with other agencies. The following were external supporting factors: 1) market
competition; 2) economic condition; 3) culture; 4) society; and technology.

For marketing strategies of the group publishing free copy printed media for less
than 20,000 copies, the following were employed: 1) product; 2) creation of customer relation-
ships; 3) market promotion; and 4) improvement of work efficiency for the reduction of produc-
tion costs. The following were internal supporting factors: 1) strategic administration; 2) reduc-
tion of production costs; 3) an increase of work efficiency; and 4) modification of new view of
printed media. However, the following were external supporting factors: 1) market and economic

condition; 2) technology; and 3) society and culture.
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