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ABSTRACT
246738

During 2005-2009, the number of Thai tourists travelling to Xi Shuang Ban Na
province was increasing. The annual increasing rates were 137.7%, 65.8% and 34.22%,
respectively. For this reason, the researcher would like to explore Thai tourists’ decision making
in choosing tourism services in Xi Shuang Ban Na, People’s Republic of China. The purposes of
this study were to investigate the process of decision making and marketing factor affecting Thai
tourists in choosing tourism services in Xi Shuang Ban Na. Results of this study would be
beneficial to travel agencies in Xi Shuang Ban Na province. The collected data would be used to
develop marketing strategies to suit the needs of Thai target group. The theory of consumer
behavior and the factors of marketing mix in service business (7Ps) were applied as a guide in this
study. Informants in this study were 382 Thai tourists travelling to Xi Shuang Ban Na province
in June, 2011.

Results of the revealed that study majority of the informants were 23-40 years
old. They worked as government officials or employees of state enterprises. Their monthly
income was 10,001- 25,000 baht. They most visited Xi Shuang Ban Na province to attend a
meeting of seminar. They purchased travel services form travel agencies in Thailand. The
suitable period for travelling in Xi Shuang Ban Na was 4-5 days. For marketing factors affecting
the informants to make a decision to visit Xi Shuang Ban Na, the following were found: service
providers and tour guides, creation and presentation of physical appearance, price, and product
(services), respectively. The following were problems encountered: breakfast lacked of diversity;

public toilets were not clean; and travelling in Xi Shuang Ban Na was not safe.
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