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The study concerned on the efficiency of media to provide information for tourists at
Queen Sirtkit Botanic Garden, Chiang Mai Province. The main objectives are to study the eificiency
ol media used at the garden and gather opinions of tourists upon various types of media in order o
improve the quality of the gurdcn’s media in future.

The results indicated that most of tourists are female, age between 21-30 years old,
studying at bachelor degree level, and reside in northern area, especially from Chiang Mai Province.
They normally came by buses as visual education and half of them have never came to the garden
before. The iime spent at the garden was 3-4 hours, and they expected to see the beautiful flowers,
diversity of plant species, the beautiful landscape, and would like to come back next time.

Most of tourists got the garden information from their friends and cousins. The most
usetul and impressive media was the plant labeled sign. Tourists largely used the rest room at the
Information Center and interested the gardcn’s exhibition. Brochures and ieaflets hand out were
worthy to keep as souvenirs. Improvement of plant labeied sign was necessary and all of accepted that

? .
they reaily knew and leained miore about the plants and the garden from the garden s media.





