2 F g - a1 1 - om 1 m - P
Famalinug:  Tedsfidawanen1sdiuaa lumauaduvaissna [safu
w
= - - - PO T |
H3d : w1ea1 Yiin1 Auaiy sHaIAANY : 012340004
HANFAT: UIHITETAIUH T A
£ - to oy
arasemdEam : AseAmw us A

a
aﬂ'l"a'ﬁ 14-0H 2557

v T
unaRAb

P | - - P - ¥ om -
msdeRiliingYszaed Mednudadevaassia lsafiu uaz noAnssuduilaad

- e me e - ut - e g 1 e -:
finan1slivAvesssia laafaniuazmadny 1 Tadinfilinenisdn Fuladeveadszyulumn

ol = w -

azamwavuas Aauds lunisfael ds=naude s Tunisdae dsznaudas s

. e - Ly wt = J n - o
dd3= Ao Tedoveassna lsafiam Jaisa udaunan n1:n1sRa IR ias ﬂqnmiuquﬂﬂﬂ uas

- - - - - et - - - o
FI"JI.J.'JJ'Eﬁ"II-I fg ﬂ"l'i']J‘:"].IH‘]‘lEN!j‘SFITIi‘NI‘IHﬂ TEATIMUATETITY ITIRUATH HWUUHUATHUN
]

im, e

v o2 2 ﬂ - - - - 1! ¥ v . a4 -
ATHNUVUUUL UL U UFUATE 2L LU URIN TR T 1H 308 ﬂﬂ":"l«ﬂ.laﬂ"lﬂ1u‘l.|1.|i:|1ﬂﬁﬂ'u1il'|ﬂll1..|':|ﬂﬂ

u
- - ¥ -y -
uazngudAnaifertes udteuas o0 a1333003
- - - 3 . ﬂ - - - - =, ﬁ
ingasiieTii uaausa oy aubseenE v Ui ana s 3 aaa o Faldua du
1 - n 1 * i 1
wuvaavotulizvinsuas n1duAIBE19 Y 15 lun1aAne A3 11 400 AuAINIEA1STUATY
. - L) - - ot 1 [
#=A70 (Convenience Sampliag) AB 1319815301 l3aM v wIARAUAz YA Ing uazngy
o P o ¥ ﬁ i A o
gndrgsnai [9u3ns Redeiu e ngamnay uas lHuuudauamiluniadaniilie
[ o’ ] 1o ' i dn :
#0an 9 RTIzHRadaya laun ardesaz, A1mde, AIUMeAUNIATF 1Y, T-Test LAz One-
Way Anova
- 1 - - P ] I ] -
wan133dony 1. Jadovagsia lsafuininanenisandula wud 511 garud
[ - - T - LY L .-: L : - 1
duaiumsimmiie uaz wainssudus laadmTemalunsde unasdayalumsde drents
- - - I - - P - [ "
iuiveegsna [sefuviegnided wWamiaadan 0.05 2. szaunsdivi lunsuaduaes

g3 l3aiu lnesdinzuuuma g9g luszAuIIN (x=3.54)

CoE - e L - - 3
mmAw : madivarlumsuvady, g3ne lsaium



Title: Factors affecting the Adaptation Printing Business Competition

Rezearcher: Yanika Limjarcen  Student ID: 012340004
Degree: MBA (Master of Business Administration)
Advizor: D dpitep Saskow

Academic year: 2014

Abstract

The objectives of thiz study were study the printing businesz and consumer behawvior
toward the adjustment of the printing business, and to study factors influencing purchasing
decisions in Bangkok The vamables i the study imeclude vanables in thiz study were the
independent wvariables are the factor: of the pmnting buziness, factor of the marketing mix
consumer behavior and the dependent vanable 15 the adjustment of the prnting business.

Research Methodology: The sample consisted of the two methodologies; gualitatve
research interview is a structured mterview created a few of the question: which were constructed
from the study of concept= and theories snvolved rezearch and education documents. The tool
collected informaticn iofo quantitative and qualitafive, quantitative as query population and
sampling used in this study were 400 men from rndomly by coovenience (Convenience
Sampling) is a printing business, medinm and large and business customers who use media in
Bangkok Questionnaire as a research tool. The data were analyzed by percentage, mean, standard
deviation, T-Test and One-Way Anowva.

The results showed that 1. the factors that affect the printing business decisions that
promote the sales prices of consumer behavier and buying opportunities, resources to buy the
adjustment of the printmg business, significant at 0.05. 2. The adjustment in the event of a

printing business overall average score was high (=3.54).

Keywords : The adaptation, printing business competiticn



