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ABSTRACT

The purpoze of the research was imvestigated for three objectives. The first coe i to
evaluate the marketing factors affect the buyer decision process to advertise in the website of
yellow pages Thailand. The second cne 1= to evaluate the factors affect buver decizsion process of
yellow pages customers in the website of vellow pages Thailand. The last one iz to evaluate
problems and obstacles affect operating process in advertising business in the website of yellow

pages Thailand.

Thas reseaech comes from gquantitaiive and qualitative mefhodology analysis. The sample
mecluded 400 consumers and Interview the directors of ‘yellow pages goeshonnaire Data analysis
was performed using the Statistical computer program Descriptive statistical implemented
included percentage frequencymean and standard deviation [ SD) . Inferential statistical
implemented included percentage T-test to determioe the difference of mean between two
groups,One-way ANOVA Analysisand Pearson Prodoet Moment Comelation Coefficient The

data has separate into 3 parts were population recerving the zervice,and marketing factors.

The result showed that the majority of respondents are the owmer of companies in service
businezz which have registered capital more than 10 millicn baht. The companies have more than
100 employees and are founded more than 20 years. The overall image of service marketing mix

(TP°s) is high which iz comprised of product, price, place, promotion, people, process, and
physical evidence.
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