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Abstract

The =tudy of “Marketing Mix of Factors Influencing Purchazing Behavior of Production
Fish Sausage towards Consumers @ Bangkok Thic sesearch asmed to study the factors that affect
purchazing behavior of Prodoction Fish Sanzaze towards Conmumers in Bangkok The companszon of the
marketing mix (4Ps) can affect the buyinz bebhawsor of Production Fish Sauzage towards Consumers 1n
Bangkok, And to investigate the relationship between factors that affect influences purchase behavior of
Production Fish Sausage foward: Consumers m Bangkok Demographic of people who would buy a
samsage of Production Fizh Savsage toward: Comsmmer: in Bangkolk

By collecting data from a sample suevey of 400 szample:z. The data were analyzed uzing
Independent t-test, F-test and One way Analysis of vananee, comrelation coefficient of Pearzon and Cha-
Square.

The reulis of the research study can be zummanzed a : “Marketing Mix of Factors
Influencing Porchazmz Behavior of Prodoehon TFish Sapsage towards Copsumers i Bangkok
Factors that affect the decizions that sfluence buying behawior Production of Fich Sausage towards
Conzumers 1o Bangkok; female zex; age 31-33 wyears, single ztatus, monthly meome of 30,000-40,000
baht. Edvcation: Bachelor's Degree host of the employees The companison results: Marketing mix
{4Fs) can affect the decision:s of comsumers fo iofluence the purchaze behavier of Production Fish
Sausage towards Consumers 1o Baogkok. As aresult, The marketing nux 4Pz m the level were: Price
{ 3.82 ), Product (3.77 ) Place and Marketing Promotion (3.64 ) with the decizion fo purchase behavior
of Production Fizh Sauszage toward: Consumers m Bangkok And the statistical sigmificance level of
0.005.
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