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Abstract

This Research aims to study the marketing mix factors (7P's) affecting Thai tourists’
satizfactions towards towrist source management Phi Pl Don Island and Pl Phi Lay Island,
Erabi Province. The target growps used were 4000 Tha: tourists touring Phi Phi Dion Island and Pha
Phi Lay Island, Krabi Province, as gathered by the seis of questiommaire based upon accidental
sampling. The cutcomes were analyzed by statisties to find mean, frequency, standard deviation,
and percentage. The hypothesis testing used t-test, Oone Way ANOWVA, F-test, and pearson
product moment comrelation coefficient at the statistic significance level of 0.05.

According to basic data, most of tounsts wers femala, aged 2 1-30 years, having their
domnicile in sowth region, completing the bachelor's degres, wath single status, being private
company employee:s, and hawings average income: in the ameount of 10,000 - 25,000 Baht.

According to the Stady, different demographic factor on occupation affected Thas
tounsts’ satisfactions fowards tounst source management Phi Phi Don Island and Pa Pha Lay
Island, Exabi Province, in the different manner at the statishe significance level of 0.05; factors
on tourists’ behaviors, namely, different fouring objective and different fourng nature affected
Thai tourists’ zatizfactions towards tourist source management Phi Phi Don Island and Fha Phi
Lay Izland, Krabi Province, in the different level at the statistic significance level of 0.0 3; and
marketing mix factors (7P’s) affected Thai townsts’ satisfactions towards tourist source
management Phi Phi Don Izsland and Phi Phi Lay Island, Erabi Province, in the different statistic

significance lavel of 0.05.
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