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Abstract

The purpose of this research were to analyze the marketing mix factors (7 Ps), the psychological
factors and the zocial factors affecting the decition for choosing the service of bossanova jazz band for the
wedding ceremony of consumers in the busines: distriet of Bangkok The populations for thiz research
consisted of 400 people who were in the business district of Bangkok, uwsing a random by convenience
sampling. The statiztic data was amalyzed by computer software.

The geculis @ this cdy showed that, the amples wer: mosty female:. Most of them had single
status, aged between 30 — 34 years old. Most of them had Bachslor's degres, working in private ofganizations.
Their incomes was betwean 25000 — 20,000 baht The marketing mix factors (7 Ps) overall were in hiphect
level. When considermg each function, it was found that 3 sides m highast level | ) Process, particularty
puncinality of musicians 2) Flace, particularty eaz= of contact by phons i) People, particularty courteousnesz of
musicians to the guest at the weddmg cvent The psychelogical factors overall were i high level When
considering each fumction, #was found that3 sides in high level 1) Meeds and motivations, particularly want to
have the perfect wedding @) Atfituds of fesling= particularly posifive atfimds on soft music 3 ) Attitnde of
thoughts, particularly attifade thal sic band is inpor@ant in 3 wedding. The social fctors overall were in high
level. When considermg each function, it was found that 2 sides in high level 1) Primary group, particularty

with kowver 2) Secondary group, particularly with mamwy peopls in zocial networks.

Regarding the hypothesiz test showed that, the marksting mix factors (7 Pz), the psychological
factors and the social factors had comelation with the decision for choosing the service of bossanova jazz band
for the wedding ceremony of consumers in the business district of Bangkok with the statistical significant laval
at 0.05. The social factors had high level of comelation (Correlation = _781), the marketing mix factors had high
level of comelation (Correlation = 646), and the psychological factors had medimm level of correlation
(Corralation = 577)
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