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ABSTRACT

Thiz objectives of thi= research were 1) Service behavior of consumers bookstore. 2)
Guidelines for the davelopment of the businszs book .The FResearcher: uzed a questionnaire to
collect data from customers who have invested i muteal funds before. The sample group 1s 400
people with purposive sampling fechmque To perform data analysis | descophve stahishes
{frequency, percentage, means and standard desiation) and inferential statisties { t-Test and One-
Way ANOVA and Scheffa’s multiple compansons test) and correlation areused.

The results were as follow; 1) Most consemers use the bookstore the first time in months
on Monday - Friday afterncons from 12.00 - 17.00 brs. Would take a book for about 30 minutes -
1 hour and will buy an average of 2-3 books costs. pay oo more than 300 baht. 2) The bookstore
iz developed based on market factors, the seven aspeets staffed. The procezz provides for the
pecple process, price, distnbution, promotion, prodocts and physical factors, respectively.3)
Consumerz with perzonal factors and behavior of the different zervice bookstore with a focus on
the marketing of the store is no different significantly 4) The development of a bookstore
depending on perzomal factors, mcluding gender, age, occupation, consumer education, and
monthly income, significantly 5) The development bookstores based on service usage frequency
are date of arrival, time in the bookstore, number of books purchased, and the cost per consumer

to use the service, significanthy.
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