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Abstract

Thiz rezearch aims to study the factorz that influence the demand for rhinoplasty
among university studentz in Bangkek. Thiz research iz based cn twe principal factors: (1)
personal factors such as sex, age, undergraduwate level, family income and occupation of
parents.(2) Service marketing mix factors such asprice | place, product |, people | prometion |,
physical evidence and service processes

The research using the questionnaires from 400 students who lived m Banglkok and had
vndergone therhinoplasty. The results showed az follows:Most respondents were more female,
aged under 20 years old, the sophomore students of Social Science, income ranged 10,000 baht or
leszer, parental occupation reported was private employee. Main reason for underpoing the
thinoplasty was to enhance self-confidence. The selected materials in mose surgery was finished
silicone, the cost for noze surgery was THB 30,001 or higher, the expectations before undergoing
the rhinoplasty mainly reported was no complication. The subzequent cutcome of the rhinoplasty
was revision/undesired noze shape Factors that influence the decision to undergo rhinoplasty
surgery; overall, they were reported with considerable level; product, price, distribution channals,
and promotion, personnal, process, and phy=ical environment.

Hypothesziz testing showed that individual’s decision to undergo rhinoplasty surgery
varied with demographic factors at statistically sigmificant level 0.05. It also found that the
decision to get thinoplasty surgery was different bry general data; including cauwses of undergoing
the rhineplasty, materials used in surgery, cost of the surgery, and surgery clinics at statistically
significant level 0.05.

Keywords : Plastic Surgery, Rhinoplazty, DiciDion



