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Abstract

group of 400
Tops, and Lemon

t-test, Ooe- way

The result of the stody foond that 1) consemers considered boving organic egg: becanze
of marketing factorsz such az products, prices, distribubions, and promotions which had oo
statistical sipmificant difference at .05 level Howewer, it had statistical sigmificant difference in
consumer status at (05 lewel. 2) Comsumers decision malking in buyving organic eggs considerad
from external factors soch as economw. society and cultere, and psychology which had oo
statistical sigmificant difference at 05 level
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