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ABSTRACT

TE134723
Abstract of special problem submitted to the Graduate School Project of Maejo University in

partial fulfillment of the requirements for the degree of Master of Business Administration in

Business Administration

FACTORS AFFECTING THE DECISIONS OF GENERAL PARTNERSHIPS FOR
SELECTING SERVICES FROM THE ACCOUNTING CONSULTANTS
IN MUANG DISTRICT, CHIANG MAI PROVINCE
By
NAPHON WONGKHAM
NOVEMBER 2002

Chairman: Assistant Professor Choosak Jantanopsiri
Department/Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The purposes of this research were to study factors affecting the selecting services of
the accounting consultants and to study problems and obstacles of the accounting consultants'
services in Muang district, Chiang Mai province. The subjects in this research were 365 general
partnerships located in Muang district, Chiang Mai province. The subjects were systematic
sampling. The instruments employed in this study were questionnaires. Data were analyzed by
SPSS/PC.

The results revealed that most of the subjects were female, the age was between 26 to
30 years, held bachelor's degree, had less than 5 years working experience, worked in the
accounting position at limited partnerships which had business between 6 to 10 years and had
accounting employee, contacted the accounting consultants services in Chiang Mai province in
financial statement, tax consultants, business law, accounting examination and account. They had
service fee 1,501-3,000 baht per month. Marketing mixed services of the accounting consultants
influencing all factors of selecting services from the general partnerships were at high level. These

factors were personal quality of the accounting consultants (mean 4.06), services of the accounting
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the accounting consultants (mean 4.06), services of the accounting consultants (mean 4.05),
proccdure or process of scrvices (mean 4.05), location of the accounting consultants or place
(mean 3.99), physical evidence of the accounting consultants (mean 3.69), service fee rate or price
(mean 3.69) and promotion (mean 3.61). The partnerships' problems and obstacles from the
accounting consultants' services were at mild level.

The analysis of the relationship among partnerships status, marketing mixed factors
with the accounting consultants selected decisions found that the services of the accounting
consultants were significantly related to the selected decisions. The type of business, time of
business, service fee rate or price, location of the accounting consultants or place, promotion,
personal quality, procedure or process of service, and physical evidence of the accounting
consultants, and procedure or process of services were not significantly related to the accounting

consultants selected decisions.



