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ABSTRACT TE137098

Abstract of special problem submitted to the Graduate School Project of Maejo University in

partial fulfiliment of the requirements for the degree of Master of Science in Agricultural

Economics

FACTORS INFLUENCING FARMERS’ BUYING DECISION OF THE LIFE
INSURANCE POLICY: A CASE STUDY OF MEMBERS OF THE BANK
FOR AGRICULTURE AND AGRICULTURAL COOPERATIVES,
MAEJO BRANCH, SANSAI DISTRICT,

CHIANG MAI PROVINCE

By
PHATTHANARIN MONGKHON
MARCH 2003

Chairman: Associate Professor Dr.Thep Phongpanich

Department/Faculty: Department of Agricultural Economics and Co - operatives,

Faculty of Agricultural Business

The objectives of this research were to find out 1) personal, economic,
social and cultural factors of the customers, prospective customers and noncustomers
in buying or not buying life insurance of the bank for agriculture and agricultural
cooperatives, Maejo branch, Sansai district, Chiangmai province. 2) marketing mixed
factors affecting buying decision for life insurance policy of these customers. 3) types of
life insurance policy of these customers prefer. The data were collected from 13
subdistricts, 374 participants and analyzed by using the Statistical Package for the

Social Sciences. The findings were as follows :

Most of the customers, prospective customers and noncustomers were AAA

customer class, male, completed a primary school, household leaders, loaners, with two
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working family members. The company's marketers had to sell life insurance policy to
them and the customers' attitude for life insurance were at a moderate level.

Most of the customers and prospective customers were 42 — 46 years old,
while the noncustomers older than 56 years old. They had an agricultural income
at 25,001 — 50,000 Baht per year. The customers' outside agricultural income 25,001 -
50,000 Baht per year, the prospective customers' outside agricultural sector’ s income
was lower than 25,001 Baht per year. The noncustomers did not have the outside
agricultural income. The customers and noncustomers had the agricultural land lower
than 1 - 3 Rais, while the prospective customers had 4 — 6 Rais. The prospective
customers and noncustomers had two guardians, while the customers had one only
guardian.

Marketing mixed factors of price and place affected the noncustomer groups
in not buying life insurance at a high level, while product and promotion at a moderate
level.

Most of the customers bought endowment insurance policy, with average of
sum assurance was 194,360 Baht. The every month, 3 month, 6 month and yearly for
term of payment were 483, 1,804, 2,100 and 12,235 Baht average per time, respectively.
They paid the premium to and bought the life insurance policy from the life insurance
agents.

Most of the prospective customers bought endowment insurance policy and
long life insurance policy, with average of sum assurance was 159,575 Baht. The every
month, 3 month, 6 month and yearly for term of payment were 161, 727, 769 and 4,157
Baht average per time, respectively. For the long life insurance policy with average of
sum assurance was 209,266 Baht, the every month, 3 month, 6 month and yearly for
term of payment were 277, 585, 1,239 and 3,773 Baht average per time, respectively.
They would pay the premium to and bought the life insurance policy from the life

insurance agents.



