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MOHOM CLOTHES' BUYING BEHAVIORS OF CONSUMERS AT MARKET FAIRS: A
CASE STUDY OF PHAYAMENGRAI, CHIANGSEAN, CHIANGKHONG, WIANGCHAI,
WIANGCHIANGRUNG DISTRICTS, CHIANGRAI PROVINCE
By
MONGKON NGANKHAYUN
MARCH 2003

Chairman: Mr. NARONGRITTI PHUDSADEE
Department / Faculty: Department of Agricultural Business Administration and

Marketing, Facuilty of Agricuitural Business

The objective of this research is to study factors effecting of consumer's
buying behaviors and problem in buying Mohom clothes at market fairs of
Phayamengrai, Chiangsean, Chiangkhong, Wiangchai, Wiangchaingrung Districts in
Chiangrai Province.

The questionnaires were used to collect the data from the consumer at
market fairs of Phayamengrai, Chiangsean, Chiangkhong, Wiangchai,
Wiangchaingrung Districts in Chiangrai Province. There are 333 Participants out of
the population of 1,960 selected by accidental sampling.

The results concerning factors effecting the buying behaviors were
product, price, place, promotion, cultural and social factors. The festival that affects the
buying behavior is the Songkran festival. The other factor is recommendation from

family members and the consumers themselves makes a decision in buying Mohom.

The analysis of consumers' buying behaviors showed that the customers
spend 101 - 200 bath each time, buy the size 00 or L, selected Chiness cutting style,
prefer Mongkon Mohon brand, buy the Mohom from market fairs, and usually buy it
every 10 - 12 months.

The basic problems of Mohom is losing colors, non — standard prices,
inconvenient places of selling Mohom, and no free gifts, respectively.

The result of hypothesis testing showed that different gender and age

factors affected different buying behaviors of Mohom clothes at market fairs.





