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Abstract of thesis submitted to the.Graduate School Project of Maejo University in partial
fulfillment of the requirements for the degree of Master of Business Administration

in Business Administration

THE STUDY OF FINANCIAL MANAGEMENT EFFICIENCY OF
THE PHRAE TEACHER SAVINGS COOPERATIVES LTD.
By
NONGYAO KONGDAI
NOVEMBER 2002

Chairman: Associate Professor Dr. Anurak Panyanuwat
Department/Faculty: Department of Agricultural Business Administration and

Marketing, Faculty of Agricultural Business

The purposes of this research were to compare the study on efficiency of
Phrae Teacher Savings Cooperatives Ltd. based on the financial management
efficiency. internal and external factors influencing organizationa! and problems for the
financial management of Phrae Teacher Savings Cooperatives Ltd.

The data were collected by questionnaire by using systematic random
sampling method frem 5,673 group members. it has been analyzed with the use of the
SPSS/PC, descriptive statistics i.e. percentage, mean, SD and compare mean of
opinion's level, ANOVA, t-test and the second data from the Financial Reports of Phrae
Teacher Savings Cooperatives Ltd.

The results were as follow: The executives were operating by following
the financial management and administrative coperation of Phrae Teacher Savings
Cocperatives Ltd. The opinion level about the financial management efficiency of Phrae

Teacher Savings Cocperatives Ltd., of their group members, staff and executives was
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at efficiency. All of the members had different opinions in internal factors due to
financial planning and evaluation, personal quality, organization resource quality,
internal and external environment, and internal problems of Phrae Teacher Saving
Cooperatives Ltd. Moreover, members expected that the administration of Phrae
Teachers Saving Cooperatives Ltd. in the future will be better than that at the present.
The problem of the members was that they do not understand how to develop their
services about the benefit that they'li receive. Some staff do not know about the
development of their services, an Act of Cooperative and accounting system. Besides,
the executives are not interested in marketing and do not implement the principle of

marketing into administration.



