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The objectives of this study were to study : 1) factors influencing decision making on
buying goods from grocery stores, 2) methodology of grocery stores before and after establishing
them, and 3) business transaction strategy of sustainable grocery stores. The data was collected
from 400 samples of consumers and 240 samples of the grocery store owners. Questionnaires were
distributed to all samples.

The results of study were : 1) most of the consumers in Muang District, Chaingmai
Province were women, 15 — 30 years of age. They earned not more than 5,000 bath per month.
They finished bachelor’s degree or the same level. They bought the goods on Saturday and
Sunday by cash but not more than 50 bath for each time. They spent not more than 10 minutes for
buying. Most consumer’s residence were located near stores which the distance was not more than
500 metres. Soap, toohtpaste and sanitary napkin were the most popular goods and the best

selling for consumption goods were snacks and beverages. The most popular factor for

consumer’s decision to buy goods was the location of each store, it was very convenient for them
to buy goods. And the least important factor was buying on credit term. 2) The store owners in

Muang District, Chiangmai Province were women and they were members of family, who could

not earn money from any other income resources. They graduated from primary school. These
grocery stores opened on working days and holidays, more than half of buyers were the regular
customers and they paid in cash. Most of money was used to spend for public utilities. Most
stores had been running for 5 — 6 years and a great amount of the investment was from the owner.
The most popular strategy for business was the friendliness or hospitality of the owner. On the
other hand, advertising was the least used. 3) The majority of grocery stores strategy was deal with
the factor which had an influence on consumer’s decision and the most essential strategy was

friendliness of owners. In contrast, car parking was not important at all.





