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ABSTRACT TE144005

Abstract of spccial problem submitted to the Graduate School Project of Macjo University in

partial fulfillment of the requirments for the degree of Master of Arts in Development

Administration

CONSUMERS’ SATISFACTION TOWARDS THE ADVERTISING SERVICE
OF TRIO ADVERTISING AND MEDIA COMPANY LIMITED
By
CHONTHICHA RONGSATTRA
OCTOBER 2003

Chairman: Professor Dr. Numchai Thanupon

Department/ Faculty: ~ Department of Agricultural Extension, Faculty of Agricultural Business

The objectives of this rescarch were to study: (1) personal characteristics and
socio-cconomic aspects of consumers towards the advertising service of Trio Advertising and
Media Company Limited; (2) consumers’ satisfaction towards the advertising service of Trio
Advertising and Media Company Limited; and (3) the problems of consumers’ satisfaction

towards the advertising service of Trio Advertising and Media Company Limited.

The 192 respondents were consumers buying the advertising service of Trio
Advertising and Media Company Limited. The tools for data collection was the questionnaires,
which were tested by the content validity and reliability. Data was collected from January to

February 2003, and it was analyzed by using the Statistical Package for the Social Sciences

(SPSS/ PC").

The results revealed that the majority of the responders were female in an average
age of 35 and they graduated bachelor’s degree. Most of them were married and had the average

monthly salary of 23,692 baht. In addition, most of them were consumers for at least 3 years, and
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the consumers knew the company through media or marketing. The printing media were mostly

used for public relation. The reason for choosing this company was satisfaction of staff service.

The research showed that they were satisfied in four areas of Marketing Mix:
1) Product: this company had skills in design, print service, period of design, quality control of
goods and complement of packaging, but the consumers were dissatisfied with period of printing;
2) Price: the company had the credit-term policy, condition payment and transportation cost, but
the respondents were dissatisfied with the price; 3) Location: the company located in a good area.
It had high technology materials in the office and stock control including the cleanliness
of building and transportation; and 4) Promotion: this company had a good public relations.
The marketing staffs had hospitality, politeness and good manner and they knew how to service

and advice consumers. The company had also a special sales promotion.

The problems of consunicrs towards the advertising service of Trio advertising and
Media Company Limited were: 1) Product: spending too much time on design and production and
it had an effect on consumers” using product and quality control; 2) Price: the price was too high,
and the consumers compared with the other competitors, therefore, the consumers did not
continually buy the scrvice; 3) Location: the limited space of office and printing house, which
located in the same place, did not impress the consumers; and 4) Promotion: three years ago, the
company had a spccial sales promotion which spent a long period on producing. The consumers
did not trust the company with the result that the marketing staff miscommunicated with the

consumers and produced the wrong product.



