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The purposes of the research were to 1) study different types of dietary
supplement advertising in health magazines, 2) anatyze the consumption motives used
in dietary supplement advertising in health magazines, 3) analyze presentation
techniques used in dietary supplement advertising in health magazines, 4) analyze
dietary supplement advertising copy in health magazines, and 5) analyze dietary
supplement advertising illustration in health magazines. The analyzed contents of
dietary supplement advertising were extracted by purposive sampling 119 items taken
from 48 health magazines on different dates during 2002. The extracted contents from
dietary supplement advertising were analyzed by making a coding sheet to record the
frequency according to its purposes.

The result of an analysis of dietary supplement advertising classified the
advertising into 3 types according to their purposes; 1) dietary supplement for weight
reduction (10 items), 2) dietary supplement for nourishment (102 items), and 3) dietary
supplement for specific activities (7 items)

The result of an analysis of dietary supplement advertising in health

magazines showed that dietary supplement companies relied on a combination of
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rational appeal and emotional appeal, and giving the most usage values. The aims of
the advertising were to emphasize the quality and advantages of products such as
nutritional value or disease protection. As for emotional appeal, sign of good skin
condition, good heaith, good shape and consuming dietary supplement were
symbolized as a health passion and esteem towards oneself and others.

For the analysis of presentation techniques used in dietary supplement
advertising in health magazines, it was found that combination of techniques were used
such as the presenter with his or her slice of life, editorial advertising, and animation of
product with cartoons to convince consumers and make the products more interesting.

The analysis of dietary supplement advertising copy used in health
magazines found that advertising ccpy was used together with other different kinds of
advertisement; e.g. descriptive advertising copy with editorial advertising. However,
some advertisements relied on only one type of advertising copy, for example, using
only copy with pictures only to encourage readers to buy.

The analysis of dietary supplement advertising illustrations used in health
magazines found that all dictary supplement products used a combination of types of
illustrations such as illustrations of the presenter with the illustrations of well satisfied
consumers or illustrations of the target group using products effectively. The illustrations
were used to attract consumers and show the product quality. lllustrations presented
physical beauty to enhance the value of the product advertised. In the case of dietary
supplement, illustrations and the brandnames had to clearly presented according to the

regurations of dietary supplementary advertising of Food and Drug Administration.





