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The objectives of the study were to study (1) audio-text communication
services consumption behavior of consumers in chatroom, and (2) causes and
satisfaction of audio-text communication consumption behavior of consumers in chat
room. A sample of this study, using the accidental sampling method, were 80 out of 243
consumers using telephone connection into chatroom. The data were collected
between April to September 2003. They were analyzed and presented as percentages

and means.

The result showed that respondents used audio-text communication
services over one month at home by mobile phone. The time when they used them was
between 7 and 10 p.m. depending on the consumers and was mostly 2-3 times per day
and 37 minutes each time. The average payment was 3,251 baht per month.

it was shown that respondents used audio-text communication services -
chatroom service — because of these reasons: finding new friends, having leisure time

and relaxing, respectively
it was also shown that they were satisfied with the convenience of the

chatroom service and thought that it deserved their demand because they had got new

friends, relaxation and experience.



