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ABSTRACT TE144028

Abstract of special problem submitted to the Graduate School Project of Macjo University

in partial fullillment of the requirements for the degree of Master of Business Administration in

Business Administration

FACTORS RELATED TO CONSUMERS’ SELECTION OF BOOK
RENTAL BUSINESS IN MUANG DISTRICT,

LAMPANG PROVINCE
By
WASAN NIRAMALI

OCTOBLER 2003

Chairman: Associale Professor Jaral Kayai
Deparment/Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The objectives of the research were to study: 1) consumers” selection behavior in
book rental business in Muang District, Lampang Province; 2) factors related to consumers’
sclection behavior in book rental business in Muang District, Lampang Provincee; and 3) problems
and obstacles as well as recommendation of those consumers. A sample of this rescarch, sclected
by random sampling method, was 391 consumers from 25 book rental business. The data were
collected by means of questionnaires and analyzed by the Statistical Package for the Social
Sciences (SPSS). They were presented as frequency, percentage standard deviation, mean and
Pearson Product Moment Correlation.

The results of this research were as follows: The frequency of renting books of
most consumers was 2 days; the duration of time in renting books was 2 days and each book was
charged 3 baht per day. The reason why most respondents chose which book rental stores as their

favorite depended to a large amount of the books in each. The favoritc books that most

consumers read were comics, novels, and books translated from other languages, respectively.
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The psychological factors that affected consumers’ selection behavior at a high
level were: motivation in renting books; book rental stores’ promotion, gaining knowledge from
recading books, self-confident from reading books; and consumers’ attitude to reading. The
correlation between book rental stores’ promotion and consumers’ selection behavior was at a
moderate fevel. The marketing stimuli factor that affected consumers’ selection behavior at a

high level was place. In addition, the factors conceming products, price, and salc promotion are

at a moderate level.

The personal data factors that corrclated with consumers’ sclection behavior
concerning the frequency and the duration of time in renting books as well as the reasons why the
consumers rented the books were age, sex, educational level and occupation. Those issucs also
corrclated with consumers’ sclection behavior concerning the duration of renting rate.  The
objectives of readers correlated with types of books the readers chose, too.

It was said that there were two psychological factors correlated with consumers’
selection behavior concerning their reasons in renting books: book rental stores’ store persuasion,
and promotion. Other factors that correlated with the rental rate were receiving information and
gaining knowledge from reading. Consumers’ attitude also corrclated with the duration of time in
renting books.

The marketing stimuli data factors that affected consumers’ sclection behavior
were the frequency and duration of time of renting books. The reasons to rent books depended on
products, price and sale promotion. This factor also correlated with sale promotion.

Problems and obstacles found in this research were as follows: product -
insufficient book rental stores, pricc — no discount for consumers who rent a large amount of

books; place - narrow space for service; and service — insufficient officers and no service

mentality.



