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The purposes of this research were to: 1) study the factors which influenced the user
groups in Chiang Mai and Lamphun Provinces in making their decision to buy UPS and: 2) to
examine the problems and obstacles of the purchase of the UPS of user groups in Chiang Mai and
Lamphun Provinces.

The data was collected by sending 170 questionnaires to the user groups in Chiang Mai
and Lamphun Provinces who used the UPS in solving their power problem. The study was
analysed by using SPSS for Windows. The result has shown that most of the respondents werc
male, and their average age was 34.48 years old. They held Bachelor’s Degree and the average

experience was 11.28 years. They were employed by the financial institutes and their duty

involved in the production section.

The respondents thought that they had the power problem at the medium level, but it
caused a lot of troubles to their work. Therefore, they introduced the UPS to solve the problem
and consequently it could help to reduce the power problem.

In terms of the level of factors which influenced the purchasing decision of UPS, it has
been found that the factors were ranked from medium to high level. This means that every factor
must be considered in purchasing decision, and each factor couldn’t be considered separately.

The result has shown that the relation of educational level has also influenced the
cultural, personal and financial factors.

In terms of the problems and obstacles in purchasing decision of UPS, most of the

problems were the specification of the UPS, the budget proposal procedure of the purchase and

the after-sale service agency.





