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The objectives of this research were to study: (1) personal and socio-economiic
characteristics of small business owners at Khamtiang market, Amphur Muang, Changwat
Chiangmai ; (2) administration management of small agribusinesses at Khamtiang market; and (3)
their problems and recommendations for improvement of administration management. The data
was collected by means of questionnaires, tested for content validiiy and reliability from 174
small business owners at Khamtiang market from August to October 2003, and analyzed by using

the Statistical Package for the Social Sciences (SPSS/PC).

The results revealed that the majority of the business owners were females with an
average age of 38 years, and were mainly engaged in small business transactions. They have been
small business owners for an average of 8 years and had an average investment of 177,989 baht.
Most of them started small agribusinesses due to their own ability and fondness for the job and
most of the businesses were in the form of a sole proprietorship, managed by the owner , and had

an average of 4 employees and relied on their own capital investment.

The results also showed that most of the business owners were capable of the five
aspects of administration management i.e. planning, organizing, commanding, coordinating and
controlling. However, they were insufficiently capable of planning i.e. they did not plan for
alternative business sites, and commanding i.e. they did not plan for each employee to be directly
under the owners.

The business owners' problems in administration management were as follows.
Personnel: lack of personnel with agribusiness knowledge and ability, leading to low working
efficiency; capital: insufficient working capital for supplying goods; value: differences in
customers causing differences in demand; time: customers could not buy goods when owners
were not present; equipment and technology: lack of modern equipment and technology,
marketing: goods were of the same types, leading to price competition. Environments:
unfavorable climates, leading to low productivity; and 1ocat‘ion: differences in location resulting

in differences in amounts of sales; and insufficient parking lots.



