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ABSTRACT
TE 149649

This research was conducted to find out 1) demographic features of Chiang Mai
Communication Arts students, and 2) their opinions on public service advertising “Out of the
Box” in terms of its components and values. The data was gathered by using questionnaires from
121 undergraduate students from Payap University, Chiang Mai University, Maejo University and
Chiang Mai’s Rajabhat Institute and then analysed through the SPSS/PC. The results were as
follows:

1. Demographic features

The percentages of female and male student s were 64.50 and 35.50,
respectively. Their average age was 20.07 vears and their average monthly income was 4,588
baht.
2. Opinions on components
2.1 Understanding of components
The students had a highest level of opinions on learning, giving them
an opportunity to learn something new, followed by seeking for new and better things which
requires an attempt and patience. They had a high level of opinions on differences between old
and new ways of thinking, followed by the idea that old thinking was confined in one’s own
limited world.
2.2 Feelings towards components
The students had a high level of opinions on actors, pictures, sound
effect and music, proposal and creativity.

2.3 Behaviour

After seeing public service advertising “Out of the Box”, the students
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had a highest level of opinions on the idea that advertising can change their angle of vision,
followed by the ideas that patience will make success, that environments have influences on
decision making, brave thinking, brave doing, brave acting, determined thinking and seeking new
things for themselves, and that right feelings and thinking determine behaviour, leading to finding
new things for their life.
3. Opinions on values
3.1 Benefits of seeing the advertising

After seeing public service advertising “Out of the Box”, the students
have become more courageous to think, to do anything, and to express themselves, leading to
gaining more experience. They also seek new things for themselves, do what they want to do and
realize there are many things they don’t know and don’t do. This public service advertising is
more creative than others, showing differences in opinions between teenagers and older people.

3.2 Interpretation of the advertising

3.2.1 The “old frog” was mainly interpreted as a conservative old man,
with a confined way of thinking, never opens to new things, and dislikes changes. Other
meanings of the “old frog” were a person with his own world, obsoleteness, an experienced
person, a leader in ideas and opinions, and a father or mother.

3.2.2 The “young frog” was mainly interpreted as teenagers of the new
generation who are curious and have their own way of thinking. Other meanings were people
with creativity, looking for new things, freedom, people who are conrageous but do not have
anyone to guide them, and people with the question “why”.

3.2.3 “Coconut shell” was mainly interpreted as conceptual framework
that we must carry out. Other meanings were what most people respect, moral cultures and
customs, obsoleteness, a world without changes, and anything which blocks thinking.

3.24 The expression “out of the box” was interpreted as being
courageous to do new and useful things for themselves without disturbing others. Other
meanings were a person with creativity, making better things, finding new angles, freedom,
getting out of parents’ rules, being ourselves, thinking in different ways, changing to better things

and doing for success.



