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The purposes of this research were to study: 1) the patterns of special events
directed by Kad Suan Keaw in Chiang Mai in regard to its customers’ need: 2) the types and
procedures of those special events regarding the customers’ need. The samples — selected by
using quato sampling random in February 2004 — were 378 Kad Suan Keaw’s customers. The
data were collected by means of questionnaires, anaiyzed and presented as frequency distribution
and percentages.

It was found that the respondents came to Kad Suan Keaw once or twice a
month and most of them (231 persons) had never joined the activities set by Kad Suan Keaw.

The special events that respondents needed first were question competition,
followed by game shows and concerts, respectively. The respondents wanted the activities to be
held on weekend between 12.00 and 18.00 p.m. and taken only 2 hours. Furthermore , they also
needed to have two moderators for each activity — one male and one female.

Considering the customers’ suggestion about handling special events, it was
found that they needed Kad Suan Keaw to extend more room for setting activities and have a high
quality and modern stereo system. The customers also needed the new and modern presentation

and more advertising campaign.





