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ABSTRACT

The research has two objectives: (1) To identify consumers’l:)ﬁa\-/liorsif pSur?hging
hygienic vegetables in Muang district, Chiang Mai, and (2) To identify problems in purchasing
hygienic vegetables in Muang district, Chiang Mai. The research assumption \‘;vas that individual
factors, Marketing factors and Supplementary factors affected consumers’ behavior in purchasing
hygienic vegetables. With the aforementioned objectives and assumption, a questionnaire survey
of 400 samples was conducted at three hypermarkets including Tesco Lotus, Hangdong Branch;
Tesco Lotus, Kamtieng Branch; and Big C Supercenter, and one discountstore, Makro, located in

Muang district, Chiang Mai. The results drawing from SPSS were follows:

As for individual factors, the majority of consumers of hygienic vegetables were 21-
30 year-old single female who were under-graduate students with average monthly income of
9,176 baht and had 3-4 family members. The consumers’ favorite vegetable was Moming Glory.
The preferred shopping place was Tesco Lotus, Hangdong Branch, followed by fresh food
markets, with convenient shopping time during 06.01 — 10.00 PM. The consumers also made the

decision on their own on purchasing hygienic vegetables.

Both Marketing factors and Supplementary factors significantly affected consumer
behavior in purchasing hygienic vegetables. Of these, controlling and monitoring chemical
residue in vegetables played the most important role, followed by technology, social and culture,

product, price, distribution channel, promotion and economic conditions.

The factors that related to the consumers’ behavior in purchasing hygienic vegetables
for other distributions channel (except the hypermarket and discountstore) were occupation
income and technology, for convenient shopping time was education level, for the preferred

shopping place and the influence on purchasing was politics and law.

As for obstacles impairing consumption of hygienic vegetables, the consumers
deemed the followings as the most important issues: remote and inconvenient distribution
channels, relatively high price of hygienic vegetables, inadequate consumer confidence in quality

and safety of hygienic vegetables, and insufficient information of hygienic vegetables.





