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This research was conducted to find out 1) behavior of receiving public relation
media in the universal coverage project of Nong-Hoi residents, Amphur Muang, Chiangmai; 2)
their attitudes towards public relation media in such project; and 3) guidelines for developing and
improving public relation media in such project.

The data was collected from questionnaires distributed to 353 samples of Nong-
Hoi residents selected by systematic random sampling from 6 villages in Tambon Nong-Hoi,
Amphur Muang, Chiangmai and analyzed for percentage, mean, and standard deviation.

The results revealed that the respondents’ behavior of receiving public relation media
in the universal coverage project was at a low level for all media, ranking from e highest mean
scores to the lowest: mass media, temporary media, and personal media.

The respondents had a moderate Icvel of attitudes towards personal media, ranking
from public healili volunteer, public health personnel, to health care giver; a high level of
attitudes towards mass media ranxiug frora televisicn, newspaper, to radio; and a high level of
attitudes towards temporary media, i.e. posters and handbooks, and a moderate ievel of attitudes
towards cloth banners and community bulletin boards.

To tmprove personal media, certain people should be assigned to be responsible for
public relations and information about the project should be provided to them. Information should
be disseminated at a suitable time, when it’s convenient for most people to receive it. Time and
date for public relations should be set beforehand and broadcasters should be friendly to the
audience. To improve contemporary media, announcements should be placed clearly where a lot
of people can see them, the language used should be simple and easy to understand, and

explanations in handbooks should be accompanied by illustrations.



