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ABSTRACT 1 8 9 3 4 1

The rescarch titled “Impact of Making Chiang Mai as a Regional Hub of Tourism
Industry” is aimed to study about the policy to centralize Chiang Mai as the regional hub for
tourism following policy from central government and to study about impact of this policy towards
tourism business in Chiang Mai. The researcher has collected data by using open-ended
questionnaires, 50 sets, with samples who are the owners of tourism businesses in Chiang Mai. The
result of study was summarized as follows:

Following the centralizing Chiang Mai as the regional hub for tourism policy, central
government shows that the agencies have been following the policy as it planned but less direct
publicity. The entreprencurs were informed about the policy from mass media rather than the
agencies. For the cooperation with policy, officials are more involved in organizing activities to
promote and support this policy by coordinating with related organizations, agencies, private, and
local organizations, while most of the entreprencurs have been given their good cooperation
towards the policy. However, the obstacles found were agencies have limited budget which is the
cause of delay and incffectiveness of activitics. The most important one is inadequate of good
publicity.

As for the impact from centralizing Chiang Mai as the regional hub for tourism policy
towards tourism business in Chiang Mai, the study result showed that current pattern and direction
of tourism business in Chiang Mai have developed more cco-tourist attractions as well as standard
of services, including advance and complcte database about news and publicities. Direction towards

development of tourist business pattern required readjustment of budget to the agencies, emphasis
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of marketing and proper management on tourist resources to eco-tourism and tourist attraction,
including cooperation of already completed and networked businesses and the most important
requirement is to develop coordination with both public and private sectors, obstacle and problem
found were the safety, news related to domestic stability, natural disaster, competitiveness among
entrepreneurs, staff, politics, transportation, and budget problems. Moreover, there were problems
about the clearness of policy and insufficient support from the central government, which was
resulted in the inadequate of publicity though this was alrecady well operated. However, there are
also serious problems on the support of the tourism and coordination.

Suggestions towards this policy should be continual policies from central government
together with supported budget and developed tourism strategy on local cultural and traditional
aspect by linking private and public sectors. The long — term of best support is required for each
tourist attraction. There should be training provided to improve skills of service providers,
supporting more publicity and promoting more eco-tourism and small entrepreneurs. Promoting
ecotourism, policy towards effectiveness of staff and transportation, emphasis on publicity and

information.





