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ABSTRACT
178505

This study was conducted with the following objectives:

1. To analyze the effectiveness of consumers’ protection activities on health
products of Chiang Mai Provincial Public Health Office,

2. To analyze the factors related to the effectiveness of consumers’ protection
activities on health products of Chiang Mai Provincial Public Health Office, and

3. To study the problems and obstacles in consumers’ protection on health
products which are now facing of Chiang Mai Provincial Public Health Office.

There were two sets of samples used in this study. The first set comprised 10
officers from the Consumers’ Protection Group and the second set was drawn from the
population in Muang Chiang Mai District with the total number of 400. An in-depth
interview was used for the first sample and questionnaire survey for the second one. The
data were then analyzed by the Statistical Package for the Social Sciences (SPSS)
Program, using both descriptive and inferential statistics, such as frequency, percentage, mean
and standard deviation, ANOVA, and Pearson Correlation Coefficient.

The findings of the study were:

1. The effectiveness level of consumers’ protection activities on health products

of Chiang Mai Provincial Public Health Office was in medium level.

2. The consumer behaviors in 4 aspects; interest in the information, awareness of
the consumers’ rights, consumption values, and knowledge in the products bore significant
relationships with the effectiveness of consumers’ protection activities on health products
of Chiang Mai Provincial Public Health Office.

3. The Chiang Mai Provincial Public Health Office was facing several problems
and obstacles in their works. The growing marketing of health products had made some
laws incompatible with the changing situation and rendered them ineffective in many
respects and made it more difficult for the enforcing officers. Neutral and accurate
information on the products was not widespread enough and access to those informations
was still limited. In addition, the insufficient number of personnel and the restricted

budget had caused the slowness and inefficiency in the consumers’ protection activities.



