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Abstract

The objectives of this research were to study the
expected and actual roles of cattle local market, to compare the
difference between the expected role and the actual role, to
_‘identify the problems of its operation and to study the opinions

of livestock officers in cattle local market.

The population used in this research were 200 farmers
who have been to cattle local market at San Sai, Sanpatong and
 sankumpang Districts as well as 7 livestock officers. Statistics
used include ﬁercentage, mean, standard deviation, weight mean

" score, Pearson Product Moment Correlation Coefficient and t—test.



From the research findings, it is found that the
. expected and actual roles of cattle local market in terms of
animal production, socib—economic and marketing aspects_ are
statistically different at .001 level. 1In addition, it is found
that the opinion of farmers on the actual role of cattle lécal
market is related to income and farmers® contact with others and
their opinions on the expected role of cattle local ‘market is

. associated with farmers’ contact with others only.

The problems of cattle local market are the disorder of
the market place, unfair and less standard buying—and-selling
system, the smuggling of cattle from outside, uncertgin price of
cattle, cattle diseases due to lack of vaccination and no

livestock officers stationed at the cattle local market.

Recommeﬁdations are to‘improve cattle local market
place and buying—and-selling system, to control catﬂle pricing,
to promote the cattle local market as a_ center for
buying—and-selling animal feeds and vaccines and give farmers?

knowledge on animal husbandry and marketing informations.

In addition, it is suggested that the 1livestock.
officers should have more role in extending knowledge on animal

husbandry to farmers. Livestock volunteers should be trained in



order to extend knowledge to farmers. Cattle local market place

should be improved and budget should be supported for standard

buying—and-selling system such as buying and sﬁelling by weight

-and standard price.



