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The purposes of the study were to set up and conduct experiments on public relations
strategies of Wang Khrai Primary Care Unit (PCU), Wang Khrai Subdistrict, Ta Yang District,
Phetchaburi Province. The sample subjects were 351 villagers in Moo 2,3,4,5 and 10. The independent
variable was public relations strategies implemented for ten months. The dependent variables were
the number of customers at Wang Khrai Primary Care Unit during the experimental session and
their perception of the information about Wang Khrai Primary Care Unit main service; thus the quality of
the medicine, the medical products and their rights for “30 Baht for all diseases” project. The experimental
design was pre-test and post-test single group design. The research instrument used for data
collection was questionnaires about service information perception of Wang Khrai Primary Care
Unit, records of patients of both pre-test and post-test evaluated by Chi-square, summative
scores of service information perception of the PCU. Mean, standard deviation, and t-test were used
for data analysis.

The findings revealed that:

The application of the research and development of public relations strategies to
increase numbers of customers at Wang Khrai Primary Care Unit showed the good results. The strategies
consisted of 4 main working unit systems: 1) external and internal public relations, 2) training the trainer
to conduct the public relations, 3) evaluation after the application of the strategies and 4) Public
relations development.

The results of the research were that:

1. There were statistically significant differences for increasing numbers of customers
at Wang Khrai Wang Khrai Primary Care Unit.

2. There were statistically significant differences for increasing knowledge of
customers in terms of service information about administration of Wang Khrai Wang Khrai Primary
Care Unit, responsibilities, the quality of medicine and medical products and rights for “30 Baht for all

diseases” project.





