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The purpose of this study was to investigate conditions and operation problems of
business of wooden tableware and kitchenware industry for exporting. The population of this
study was 118 owners of wooden tableware and kitchenware establishments registered as
members of the Department of Exporting Promotion, Ministry of Commerce. Questionnaires
were used to collect the data. Percentage, arithmetic mean, standard deviation, ANOVA, and
Scheffe were employed to analyze the data via SPSS software.

It was found that most establishments were of small size, all of which were invested
by Thai people. Their products were made to order and for self-selling. Their business age
was 15 years upward. Their main international markets were in European Union. The main
sale channel was self-selling. The distinguished characteristic of their products was beautiful
design. Compared with the total sale of year 2004, that of year 2005 was similar. The export
sales contracts were of free on board type (F.O.B). In the past 5 years, most establishments
participated in less than 5 international trade shows. The criterion for setting up the product
price was based on invested price. The production quantity of year 2005 was similar to that
of year 2004. Raw materials were obtained mostly from local sources. Their technological
development was induced by self-research. Over time working was employed for urgent
production. New products were always created. Most establishments were not certified by
any international standards organizations. Staff development was undertaken by sending
employees to be trained in organizations outside. Techniques on operating machines were
most needed for skilled workers. The main morale creation was based on building up good
relationship between employees and organizations. Most skilled labors were trained by the
establishments themselves. The capital source was local commercial banks and investment
enterprises. Circulation money was used for buying raw materials. Most establishments
were not supported by the Board of Investment (B.O.I) and were affected by the government
policy on exchange rate. They needed the government support on making them known to
local and international markets.

With respect to the operation problems of the wooden tableware and kitchenware business,
it was found, as a whole, by-aspects, and by-items, that they were at a moderate level.

The comparison of the degree of problems encountered by the establishments with
different conditions indicated that those with different sizes faced 8 problems at different
degree. They were packaging; prices of raw materials from local sources; quantity, quality,
and time delivery of imported raw materials; production machinery prices; procurement, and
maintenance of machines. Different business operations affected different degree of only one
problem which was the price of raw materials from local sources. Different international
markets affected different degree of three problems which were packaging, machine maintenance,
and frequency of entering and leaving jobs. The statistical significance level of this study

was set at .05.





