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Abstract 2 01 3 0 4

An objective of this research is to study the problem and requirement of consumer product
retailer business in Thailand. A main aim is to compare the difference management approaches
used in consumer product retailers classified by business status of retailer. The sample in this
study is 322 retailer stores in an area of Bangkok. The tool that we use in this research is
questionnaire which is collected through in-person interview. The statistics methods used in an
analysis are percentile, standard deviation, Xz, ANOVA, and difference analysis by pair of data
using Scheffe analysis. All of the statistical analysis is performed using SPSS V.11 application
software.

From this research, we reveal that retailer business completing our questionnaire is retailer
store selling consumer product. Most of them are operated by a few people, and the business is
last for 1-5 years. Retailer store is based on small business organization. For the factors that
currently impact the retailer business are the political chaos and the super and mega store
operated by foreigners. In this case, to reduce the impact, the super and mega store should
decrease the opening tifne per day. Since these super and mega stores are located close to the
community and offer a variety of products, several sale promotions, they are preferred by the
customers. Also, the customer demands retailer store to reduce the price at the same level offered
by super and mega store. However, from this study, we discover that the strength of the retailer
store is a friendly environment to the customer. In order to help the retailer store operating by
local people, the supplier is required to offer a credit to the retailer stores, so that the price at the

retailer store can be reduced. The retailer stores also need information from the Retailer Business

of Thailand and also the support from the government, especially to limit the branch expansion
of the super and mega store, since these super and mega stores have the great impact on the
amount of sell of the retailer business.

In this study, we compare the difference among average scores for the different
management approaches used by retailer business classified by the facto.rs of main selling
product. These 4 factors include price, selling method, marketing promotion, and finance. When
the comparison is performed by each factor, we reveal that there is the significant statistical
difference at the level of .05 for 10 items. These are increasing a variety of products, decreasing
the price when the expiry date is approaching, setting the price by using flexible policy, providing
delivery service, providing order making through telephone, changing the look of product on the
shelf, offering bonus when the customer buys for a certain amount, recording the financial and
accounting data, using computer to enhance the efficiency of financial and accounting tasks, and

performing effective debt management. In this research, the statistical significance is set at .05.





