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Abstract 1 8 0 0 3 6

Mould and plastic injection industry has played an important support role for the major
end- industries in Thailand such as automobile, electric and electronic industries. The amount of
22,000 million baht has been spent on the import of injection moulds in the year 2002. In the next
five years the import of these merchandises tends to grow up to 50,000 million baht. It is,
therefore, necessary for Thailand to develop and strengthen the mould industry to meet the large
domestic demand and to be ready for competitiveness.

The purpose of this study was to investigate the users’ behavior and attitudes towards
plastic injection moulds in Thailand. Quality, price, delivery period and after sales service of the
merchandises were examined. The informants of the study were 852 production managers of
plastic injection establishments already registered with the Department of Industrial Work,
Ministry of Industry. Questionnaires and interview were used to collect the data. Descriptive
statistics was used to analyze the collected data.

It was found that most plastic injection establishments were located in Bangkok Metropolis
and its vicinities. They were owned by only Thai people and operated as a small business in the
form of a company limited. Less than 10 injection machines were used. Most of the moulds were
locally made. The establishments mainly produced and sold automobile plastic parts. The
informants’ reasons for not using the imported moulds were their high price causing the high
capital and missing the jobs. Contact, communication, and trust were major influences on
decision to choose the mould manufacturers. The experienced manufacturers having been
operated for quite a long time were preferable; the more acquainted, the better. However, the
quality system was found having a little effect on the informants’ decision.

With respect to the comparison of opinions of the respondents from different sizes of
establishments, the study revealed that respondents from all types of establishments agreed that
the mould manufacturing period was too long but acceptable. The quality certifications slightly
affected their decision to choose the mould manufacturers. In finding the manufacturers, they
inquired from one to another. The medium establishments had more problems in the surface of
the work pieces than the small ones while the large establishments encountered higher level of
problems at the mould seams, the manufacturers’ enthusiasm to solve the problems, and not

reporting the corrections than the small ones.





